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Communication is crucial 
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Po
lic

y • Concept paper – “Consistent 
Criteria for the scope of 
regulatory oversight for 
products developed through 
the latest plant breeding 
methods.  ”

• Note – “Procedures for 
determining regulatory status 
of plant breeding 
innovations”

• Country Level Assessment 

• Workshops, Round tables

• National engagement 

• Regional strategy

• International Organisations: 
FAO, OECD, WTO, G20, APEC

C
o

m
m

u
n

ic
at

io
n

s • FAQs

• Discussion Guide

• PowerPoint slides

• Infographics – Milestones 
& Challenges

• Media training

• Social media: 
#PlantBreeding

• #EmbracingNature (ESA)

• #JustGrowIt (ASTA)

• Information flow

A
lli

es • Crop Life International  
(CLI) 

• International Grain Trade 
Coalition (IGTC)

• CGIAR, IRRI, Cimmyt, Ciat

• World Farmers 
Organisation (WFO)

• Value Chain

• Academia

• Foundations 



Communication is crucial 
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ISF – Role in Communication 

✓ Globalized business 

✓ Innovation is at the heart of our industry

✓ Sustainable Agriculture – supports food security

International level :

➢ Alignment on key positions

➢ Consistency of key terminology

➢ Amplification of key messages
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Communication toolkit

✓ FAQs – published on ISF website

✓ Discussion Guide – circulated to ISF members/partners

✓ PowerPoint

✓ Infographics 

Members Area: September 2017

➢ Resource Centre

➢ Events Calendar
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Discussion Guide
• Internal document for ISF members/partners

• Guidance + talking points = confidence, clarity & consistency

• Global framework to personalize with local examples.

Core content:

1. Benefits

2. Methods

3. Public Policy
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Stakeholder groups
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Level of detail Communication tool

• General public

• Most politicians
General info on breeding & PBI Infographics

• Farmers /Famers’ orgs

• Policy makers in ministries

Mid-level detail on PBI, its
benefits and applications

PPT, infographics

• Breeders/Breeders’ orgs

• Traders

More detail on PBI, its benefits, 
applications & possible regulation

PPT, infographics

• Advanced politicians
Mid-level detail on PBI, its
benefits and applications

PPT, infographics

• Academia

• Food safety experts

Mid-high level detail on possible 
regulation

PPT, infographics



Infographics

1. Milestones: 
The evolution of plant breeding innovation methods.

2. Challenges:
The global challenges we are facing and how plant breeders have 
responded to overcoming them.
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PLANT BREEDERS’ 
RESPONSE TO 
GLOBAL CHALLENGES



MILESTONES
IN PLANT BREEDING







MILESTONES
IN PLANT BREEDING



PowerPoint Presentation

• Global set of slides developed for ISF members/partners:

“The Story of Plant Breeding Innovation” + Speaker Notes

• Sub-sets of slides targeting different stakeholder groups – in the 
pipeline.

• To encourage proactive engagement across the value chain.
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THE STORY 
OF PLANT BREEDING 
INNOVATION

BENEFITS

GOALS

CHALLENGES

MAY 2017



3. GOALS

Consistent 

criteria for 

the scope of 

regulatory 

oversight

2. BENEFITS

Developing 

improved varieties 

through innovations 

in plant breeding

1. CHALLENGES

Meeting the challenges 

of a changing world



OUR ULTIMATE GOAL



Media Training for Regional & National Seed Associations

• “Building Effective Media Relations”

• Part 1: Message mapping techniques
– News in a changing media landscape
– Needs & wants
– Message mapping: 3 key messages from Discussion Guide

• Part 2: Interview skills
– Putting yourself in the journalist’s shoes
– Predicting tricky questions
– Live filming & follow-up Media Booth
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Social Media   
• Global voice of the seed industry

• Thought leader on key topics

• Amplifier of key messages

• Visible; credible; engaged
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Strategic Media Engagement  

International Media and Publications:

• UN Climate 2020 – September 2017

• 11,000 policymakers worldwide inc:

• UN ambassadors/agencies

• Heads of gov & ministries

• Dedicated website (+ISF logo) 
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